Paper / Subject Code: 67438/ Group B: Business Studies (Management): Retail M anagement

Duration: 2.30 hrs. Maximum Marks: 75

N.B.: 1. All questions are compulsory
2. Figures to the right indicate marks

Q1 a) What is Retailing? Explain the importance of retailing. 08
Q1 b) Explain the format of retailing in brief 07
OR
Q1 c) Explain the ethical elements in Retail Business. 08
Q1 d) Highlights various challenges faced by retailers in India 07
Q2 a) What are the different Promotional Strategies used by Retail businesses? 08
Q2 b) Explain the concept of ‘Retail Market Segmentation’. Bring out its Significance 07
OR
Q2 c¢) What is CRM in Retailing? Explain the different strategies used by retailers. 08
Q2 d) Explain the different challenges faced by HR in Retailing. 07
Q3 a) Explain the various factors affecting selection of Retail Location. 08
Q3 Db) Explain the Merchandising Planning Process with reference to Retail business. 07
OR
Q3 c¢) What is Visual Merchandising? Explain the different elements used in Visual
Merchandising. 08
Q3 d) Explain in brief different elements of store design. 07
Q.4 a) Fill in the blanks with an appropriate choice given below each questions. 05
1. The retailer is an important link between the and buyer.
a) Government b) Society ¢) Wholesaler d) People.
2. Organized retail sectors are holding the share of the retail market in India.

a) smaller b) larger c) zero d) negligible

3. A store based retail model means there is a place where the retailing activity is carried
out .
a) Online  b) Physically c¢) Virtually. d) Door to door.

4.The word Retail is derived from the word.
a) Latin b) French ¢) German d) British

5. Natural selection theory was evolved by
a) Darwin Db) Hollander c) Smith d) Mc Nair
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Q.4 b) Match the column 05

Group A Group B

1. Digital Payments a. Transparency

Visual Merchandise b. Store Marquee

Space planning c. Fastest-growing segment in India

Exterior store design d. Silent Salesmen

(SR Bl o B A

recent trends in retail e. Interior Store Design

Q.4 c) State the following is TRUE or FALSE 05

Hypermarket is derived from the word ‘Hypermarche’

Retail does not creat place utility

The ‘Wheel of Retailing’ concept was propagated by Professor Mc Nair
The retail organization loses it competitive edge in the initial stage.
Email marketing is cost effective tool in direct Marketing.

arwnh e

Q.5 Short notes (Any 3 of the following) 15

Functions of Retail Store Manager
Challenges of Green Retailing
Functions of Retail Store Manager
Retail Branding

E-Retailing
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